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Introduction

Promoting Family Golf

Research has found that working hours 
in New Zealand are among the highest in 
the world but generations X and Y parents 
still want to balance their demanding 
work commitments with a family-
centric lifestyle, even more than their 
baby boomer parents and grandparents. 
They also have a greater selection of 
recreation and entertainment activities 
to choose from for their children and 
themselves. The leisure time parents do 
have available requires consideration for 
the whole family whether it is financial or 
time investment into a new activity or an 
annual membership.

Golf is a unique game, it can be played no 
matter your age, background or ability. 
Here’s another 5 reasons why golf is great 
for families. 

• Spend quality time together.

• Opportunity to get outdoors and improve 
their health and fitness.

• Learn new skills.

• Activity for the weekend or holidays.

• A variety of formats provide lots of 
different ways to play. 

A survey in the UK highlights the importance 
of friends and family as a key source of 
inspiration to start playing golf. 

• Over half of current golfers started playing 
golf as a child or teenager. 

• 78% of male golfers who have a wife or 
partner say their companion does not 
play. 

• Almost 50% of non-golfers say they 
would be encouraged to play with friends 
and family. 

• Almost 40% of lapsed golfers say they 
would return to the game if more family 
and friends played.
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Family Open Day

• Opportunity to raise the profile of the golf club within the local community. 

• Membership incentives; promote different flexible options such as social and family discounts. 

• Increase revenue streams across areas of the golf facility, coaching, food and beverage.

• Encourage all family members to socialise and utilise facilities at the golf club which may lead to 
social membership and additional secondary spend. 

• Most clubs already have a database of their members which makes marketing and 
communication much easier as they are an interested audience. 

Top tips to deliver a successful Family Open Day:

• Ensure the whole club supports the day.

• Allow sufficient time to promote and market the event.

• Remember to collect data from attendees to tell them about follow-on opportunities.

• Use your cub’s member database to promote your family day.

• Use your current members and players to promote your family day.

• Use your current members to help integrate newcomers within the club.

Organising a Family Open Day is a simple way of attracting new people to your golf club, 
encouraging beginners to test their skills, meet other families and to experience the golf course and 
clubhouse facilities on offer. Make it a day to remember and present opportunities to return to the golf 
club. Other benefits include:  



Golf Clubs in Action

Marriot Golf Club

Bramford Golf Club

Manawatu Golf Club

Marriot Golf Marriot Family Golf Festival 
encourages parents and children to learn 

and play the game together. 

There is free instruction, interactive golf 
games involving chipping, pitching, 

putting and driving, family contests with a 
chance to win prizes. 

Families who attend the Festival can play 
golf for free on the day. 

  1-day event held worldwide across a 
variety of golf courses. 

Goal

Aiming to promote family togetherness on the golf course.

Action

To promote the Family Open Day

• Flyers were produced and distributed to households withing two local postcodes.

• Local schools were provided a flyer each for every school child to take home.

• Local businesses were provided flyers and posters within the office.

• Staff from the club promoted at the local town centre.

• Advertising boards were erected within 2km of the club.

First impressions

• To ensure new visitors felt the environment was welcoming and friendly, management 
ensued they did not confront them with the usual need to sign in, collect their details and 
issuing of the rules and regulations. Instead any data was collected after they had their on-
course and clubhouse experience.

Show them and let them experience it all

• In order to attract more families, offered reduced green fees when playing together.

• Created a family only teeing off hour on Saturday and Sunday.

• A reduced membership if they wanted to join which also included driving range costs when 
practicing as a family.

• Coaching programmes that catered to their levels of ability.

Results

• 14 adults and 1 junior signed up for 4 half-hour individual lessons at half price.

• 13 new junior members

• 11 new sign ups to the junior 12-week Golf Foundation course.

• 9 people signed up to a ‘Get into Golf’ session.

• 8 new members.

In 2014, a Multiple Tee System was 
introduced that offered seven non-gender 

based courses which would replace the 
existing four fixed gender based courses.

It is easier for beginners or juniors to start 
on forward tees and progress back as their 
skills develop, leading to more enjoyment 
and less frustration when new players can 
reach the green in a reasonable number of 

shots.
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There are many initiatives and 
opportunities to promote family golf, 
a family open day can showcase that 
your golf club is fun, affordable and 
accessible and that it can be enjoyed by 
everyone in the family. 

• It’s a game you can play with your 
kids forever. 

• Sharing quality family time on the 
golf course. 

• An activity that can be started at any 
life-stage for couples. 

Reference 
Bramford Golf Club Case Study 
- England Golf - http://www.
englandgolf.org/clubhouse/
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